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From the General Manager 
Spring is probably one of my favorite times of the year.  For me it is a sign that the cold, 

dreary winter is finally over.  The grass turns green, the leaves on the trees come back, the 

birds are back, and the sun warms up the day.  It is a sign of a new beginning.  A sign of new 

life. 

And new life is what the ethanol industry needed coming out of our 2nd fiscal quarter (i.e. 

Jan, Feb, Mar).  It was a challenging quarter.  While grain prices remained somewhat flat, 

ethanol pricing was down in the $1.30-$1.40 per gallon range throughout the quarter.  Gas 

demand remained fairly strong through the winter months, but low crude oil pricing kept the 

price at the pump low which in turn kept ethanol pricing low. 

Now that spring is here, we have seemingly turned the corner.  With driving season just around the corner, gas 

demand remains strong.  Crude oil pricing it up $10/barrel from it’s low.  And ethanol pricing is now back above 

$1.60 per gallon.      

The situation with the digester remains unchanged.  We have the system idled while we address some of the per-

sistent mechanical issues and work towards a solution in the arbitration process.  At this point, I expect that a full 

resolution with the arbitration is still some time away.   

We had a really good turnout for the annual meeting for the members back on March 30th.  Thank you to everyone 

who came to the meeting.  I felt like there were a lot of really good questions, and my hope is that you found the 

meeting informative and worth your time.   

As you may have noticed, ethanol has been hitting the headlines on the political front.  

As the 2016 presidential candidates hit the streets in Iowa they are being forced to publi-

cally announce whether or not they support ethanol.  They are being pressured by a 

group call America’s Renewable Future, which is a coalition of companies, organizations, 

and individuals committed to pushing presidential candidates in both parties to support 

the commonsense, bipartisan Renewable Fuels Standard.  With Iowa being the first stop 

in the race, it has been a great opportunity to help educate these politicians and their 

staff.   

E15 has also been making news.  Several large retail convenience store chains have 

recently announced that they are going to offer E15 at multiple locations.  These compa-

nies include Sheetz (60 stores in North Carolina), Kum & Go (65 stores across 7 states), 

and Minnoco (22 stations in Minnesota).  As these leaders in the industry step forward to 

offer E15, I expect that it will put competitive pressure on others to do the same.   
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The Bored Secretary 
 

In my last report, I tried to point out the importance of abundant supplies of energy to the survival and prosperity 
of the human race, whether that supply of energy is food or other forms, such as fuel.  I also gave one example 
of how energy supplies have been, and continue to be, manipulated for the benefit of some producers.  Finally, 
I promised to provide some concrete ways in which individual members of this company can support our indus-
try. 

 

First, I believe, we need to educate ourselves about our industry and the issues we face.  There are a number 
of organizations that provide information about ethanol.  A great place to start is the Western Plains Energy 
website, wpellc.com.  The “resources” tab has some great information and the “industry links” tab lists a number 
of organizations with information. 

 

Another source of information about the fuel industry I would highly recommend is the movie “Pump.” From the 
movie’s website www.pumpthemovie.com is the following:  “PUMP is an inspiring, eye-opening documentary 
that tells the story of America’s addiction to oil, from Standard Oil’s illegal tactics to the monopoly oil companies 
enjoy today. The film explains clearly and simply how we can end this monopoly — and finally win choice at the 
pump.”  The movie can be downloaded from itunes, purchased from the website, or viewed at the following 
website:  http://www.desifuns.com/hollywood-movies/pump. 

 

Not only do we need to educate ourselves about our industry, we all need to actively support the industry, in 
whatever way we feel comfortable doing.  The following recent quote from The Hill gives an idea of what we are 
up against.  “Fuels America, whose members represent various points in the ethanol production process, has 
dramatically increased its lobbying presence since it launched in 2012.The group spent $820,000 lobbying last 
year, nearly double the $480,000 it spent in 2013, its first full year of operation, according to data compiled by 
the Center for Responsive Politics.  The group spent even more on advertising and promotion, with $1,800,000 
in expenses in 2013, according to reports filed with the IRS.  By comparison, the American Petroleum Institute 
— which wants the RFS completely eliminated because of the costs to fuel refiners — spent $9,090,000 lobby-
ing last year and $67,900,000 on advertising and promotion in 2013, the most recent year for which data are 
available.” 

 

The oil industry may have plenty of money to buy influence, but surveys have indicated that they are also the 
most hated industry by consumers, because most realize that the obscene profits of the major oil companies 
are a result of being gouged at the pump.  Many also realize that part of the money spent at the pump goes to 
support various terrorist organizations whose goal is to destroy America.  The ethanol industry, on the other 
hand, represents American voters and taxpayers, so our opinions tend to be more believable to both politicians 
and the public. 

 

An easy way to get involved is to join the various organizations who advocate for the industry.  If you are a 
farmer or associated with agriculture, membership in the Corn Growers or Grain Sorghum Growers Associa-
tions would be a good place to start.  You can join the above mentioned Fuels America by just submitting your e
-mail address.  Growth Energy offers an individual membership that provides e-mail updates and conference 
calls for individuals interested in current events affecting the industry.  The more voters these organizations rep-
resent the more effective they can be. 

 

Ben Dickman, Secretary of the Board of Managers 
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Severe weather in Western Kansas is always a concern.  This picture was taken 
just south  of the plant in early May.  Thankfully, we didn’t experience any damage 
from the storm. 

Financial Results 
The financial statements for the second fiscal quarter 

(three months ended March 31, 2015) are included in 

this newsletter.   

Net income for the quarter was a loss.  Production rates 

were very similar to the same quarter of operations in 

2014.  Ethanol pricing was sharply lower than the previ-

ous year, resulting in a 42% decrease in ethanol reve-

nues.  Distillers sales remained consistent, and grain 

costs were down 17% from the same quarter last year. 

Total costs of goods sold was 19% lower than the previ-

ous year.    

The overall energy complex was bearish throughout the 

quarter as the price of crude oil tumbled from a high of 

just over $100/bbl in mid-2014 down to a low of $43/bbl 

in mid-March.  Since that time, oil has rebounded and is 

currently trading around $60/bbl, and there has also 

been a noticeable increase of fuel pricing at the retail 

level.  The price for ethanol has improved from a low of 

$1.32/gal in mid-January up to $1.65/gal today.   

With the increase in ethanol pricing, crush margins are 

again positive.   

Renewable 
Fuels Standard  
 

The Office of Management 

and Budget (OMB) is still 

reviewing the Environmen-

tal Protection Agency’s 

(EPA) Renewable Fuel 

Standard (RFS) Renewable 

Volume Obligations (RVO) 

proposal for 2014, 2015 

and 2016. An OMB review 

is the final step in this pro-

cess before EPA can re-

lease its RFS-RVO pro-

posals to the public, and we 

are expecting an announce-

ment to come by June 1, if 

not sooner. Once EPA re-

leases its proposals, a pub-

lic comment period will fol-

low. 

As we await EPA’s RFS-

RVO proposals, please 

reach out to people in your 

community and let them 

know about this upcoming 

proposal. It is critical that 

our industry advocates for 

our nation’s most success-

ful energy policy during the 

public comment period.  
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Find daily grain basis bids on our website at: 

www.wpellc.com.   

Also, please “like” us on Facebook at 

www.facebook.com/westernplainsenergy. 

 

Western Plains Energy, LLC 

3022 County Road 18 

Oakley, KS 67748 


